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-Marketing an Introduction, Gary Amstrong, Philip Kotler, 5th ed., prentice
hall, 2000

-A&E OIS, Glen L. Urban, John, R. Hauser, AIJDFZE A, 1998

-0DIcHE OHAHE, 28 2EH, MSHFA, 1999

-S2, 21, AHI9 2aA, MEA ERAE, FEAL 2001
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Product Planning is the ongoing process of identifying and articulating market
requirements that define a product’ s feature set. Product planning serves as
the basis for decisions about price, distribution and promotion. Product
planning is the process of creating a product idea and following through on it
A= cgHEUS until the product is introduced to the market. Additionally, a small company
Syllabus in English  |must have an exit strategy for its product in case the product does not sell.
Product planning entails managing the product throughout its life using
various marketing strategies, including product extensions or improvements,
increased distribution, price changes and promotions.
(http://en.wikipedia.org/wiki/Product_planning)
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