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3. ZYHA Course Format / A&} Teaching Philosophy
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Evaluation of group projects may include peer evaluations. / W7l Md (explanation of evaluation system):
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* For laboratory courses, all students are required to complete lab safety training.
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V. BIARE Special Accommodations
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According to the University regulation #57, students with disabilities can request special accommodation related to
attendance, lectures, assignments, and/or tests by contacting the course professor at the beginning of semester. Based on the
nature of the students’ requests, students can receive support for such accommodations from the course professor and/or

from the Support Center for Students with Disabilities (SCSD).
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* The contents of this syllabus are not final—they may be updated.
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