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(year —semester) course name) Marketing
T ) S (Ao-AB) = (e ABEEK (& H 31 &)
(cour seNo—classNo M00214 - 01 (credit) 3=18(3-0) (Abeek credit)
EIEIES ETEIN CEPYNTES SI2 (I AR A
(professor) Park, Ju-Sik (office phone) (Dept. office phone)
Nastn-ste |ygstmD 043 &g
epar tment—year )| Managemen vening Classes)-2year i ajor Essentia
(depar tment-year )| M t (Evening Classes)-2 (type of COWise | ajor Essential
) ETE =] EIETETES]
E-MAIL (type of lecture) general lecture
S HI0IXl A M H I et (method of BUHEI /| ==
(Homepage) grade evaluation) absolute evaluation
AFEFA| 2 =9% 7WAl,81WA|
(0ffice hour)

1. 0= Ji 2 (course description)

DHAIE JHE2 =& 0lF AUl CHSE 2A0] DXEAD 0Olol et HES AHIXHHH HEAH 82610 AHIXS0|
FOHES2 otHl ot e Y M=0| Z2RotH SACH. 028t JIx <0l OHAHES 2E HEZ2 HXNE2=2
OloHat 2 A+ StCH : This course introduces the basic concepts and knowledge for marketing management and
strategic thinking. Also several models are explained for understanding consumer behavior and basic marketing

research concepts are introduced. Finally marketing mix variables are explained for marketing mix strategy

2. W%=H(goal of instruction)

1.2 L2 £YUsles SMHERS U2YE E2 £ U39 UHES2 OloHE A0ICH 1.0MAHEN s H&s JHWE0lol
2.0FHEIHES MAHHIZE 3.0IHEES0 &S 0IXls 2R 4. 01HE MeH(S-T-PEEE) 5.0 E
4p's& Ef

3.2 sE5UE ¥ A &Y (main contents & methods of teaching)

- W2

- 229 = 0lolJl S S8 E=20 s 2osg

- ZLFMA st AHIIZHE(X3ote s, BEHA B4 204; 3-58)

4.8t& A HOLeH (evaluation criteria)

=4 10%
E2F 30%(FEAE, BIDIEUS0IEE, =c/® B8, MHEsH)
I 40(MEAIE)

SIZE 20%(H, 2+ 2IZEES HACE LHI|SR0H, dEXZN ol BEUA E= 204;3-58)

tEsleva| B8 [EATAnid JiZDA [ 2EE  [2Eresent| A= Trorn project] IE
luation |(attendance)| term exam) |[(final exam)| (repart) ation) (quiz) (etc.)
HEBY

HI%(peRcentage 10.00 30.00 40.00 20.00 0.00 0.00 0.00 0.00

5.8 & &1 28 (textbook & reference books)

6.2 XHE, stEXE ¥ AMEHE (Course Schedule : weekly plan, reading materials & exam sche

Z=(week No) g XT A= (weekly plan) &t& X2 (reading materials A& H & (exam schedule)
M1 (week 1) [FEEE(topic)] 224N
2oigtal 2 AMEIIEAl 3. SO St IR 4. J1EFAFEHO

OlY 2 (s)

M2 (week 2) opic . 2.0
LOHHE A 4.01HE 28 =REN

HI33= (week 3)

43 (week 4)| [FE X Z(topic)

M5 (week 5)] [ZY RS (topic)] OFHE HM2E(S-T-PEEE) | AIRNE3S
NED 2 2 EMAE Y 3 AN o0t
XA S AR SO

H6% (week 6)] [=E = (topic)] AHIKIHSO et OlaH 1. AHIXS Ol
2. 201K ROQAAIZE BE

M7 (week 7)| (YRS (topic)] OIS FAZY 1.0 ZAQ HED SAIE =2H(No exams)
LA  2.0ME ZAI BE  3.0PE FAF ARAN
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