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Course Title

HEEZB

Depar tment/Major

conz  [CEREEE A% FYHE

Instructor Name Depar tment

ESB Mission:

To generate and disseminate knowledge to advance the understanding, practice and management of

business while seeking to be a recognized leader in a high-quality business education.

B To play a leading role in the development of ideas that shapes the world of business and

management.

B To prepare future women leaders of business, education and public services by delivering the

quality education.

ESB AoL Leaming Goals and Traits:

In addition to the course objectives listed below, students should expect to develop the following by

end of the course:

Learning Goal A: Management Knowledge: Students will demonstrate that they have adequate business

specific knowledge and understanding.

AoL Trait # 6-1: Acquisition of adequate knowledge of basic business principles in Marketing
Management

Assessment : Group Project(Strategic Marketing Planning) / Mid-term & final exam

Learning Goal B: Strategic Thinking: Each student shall be able to identify key issues in business setting,
develop a perspective is supported with relevant information and integrative thinking, to draw and assess

conclusions.

AoL Trait # 4-1: demonstrate integration and application skill

AoL Trait # 4-2: demonstrate analytical skills and problem-solving skills

Assessment : Group Project(Strategic Marketing Planning) ) / Mid-term & final exam

Learning Goal C : Effective Communication Skills: Each student shall be able to show verbal and written
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communication ability in an organized, clear, and persuasive manner, and be a responsive listener and speaker.

AoL Trait #3-1: demonstrate writing and documentation skills

AoL Trait #3-2: demonstrate verbal presentation skills

Assessment : Project presentation
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2. MBEAR Prerequisites

3. Z9JHAl Course Format
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Lecture Discussion/Presentation Exper iment /Pract icum Field Study Other

70% 20% % 10%
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- Team projectE &3} Strategic Marketing Plan % : R34 A% % Presentation
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5. SRS IIHEEAlL Evaluation System

S2H DA JI 20 A TS gt TZAE NN E2HE J|Et
Midterm Exam Final Exam Quizzes Presentation Projects Assigments |Participation Other
35% 35% % % 20% % % 10%
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HE Al EIEIHPEER EVALUATION)O| Hrpet2ofl LBHE. Evaluation of group projects may include peer evaluations.

WAl A (explanation of evaluation system):

- presentationA] 1S ER7Io| HgrHct gl folojHE QI Pirt

- group meeting attendance/group discussion contribution/individual assignment quality & on time/
supportive attitudeo] ¢t AWt T HE

Il. Y 2 Course Materials and Additional Readings

1. =X Required Materials

01011

nhA g 26" edition (@A B 5 /3H A/955)

2. x|l Supplementary Materials

Principlesof Marketing (Philip Kotler & Gary Amstrong/Pearson/16™ edition)

3. D EW Optional Additional Readings

A E 4™ edition (3 & A — o] 8H2 /A A &)

. :UHE Course Policies

* AWM DY Zojo] 2 EwoM AWE: HAYMPHWE'S W42 O]:01o{of T
* For laboratory courses, all students are required to complete lab safety training.

SUFHE Zoolo] e TXf U FOE 97

IV. Z=XpH ZoA ¥ Course Schedule (XA 15X} o] Z9))
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2 A |An Introduction to Marketing Management
2620| Topics & Class Format |(definition/process/customer relationship/marketing concept/4P mix)
1 (-?92%) = )
doixiz ¥ FQuA (FaA  Fad
Materials & Assignments |A] 1%+ chp.1/20
=QAo/lg 2 24 |Developing Marketing Strategies and Plans
62l Topics & Class Format |(marketing environment system/SWOT analysis)
2% 23¢
(528)| o2 ¢ F2UA
= = 2/3% hp.2/1
Materials & Assignments A2/3% chp.2/18
=20l 2 1A |Analyzing the Marketing Environment
62 Topics & Class Format |(consumer behavior/organizational buying/SBU.corporate strategy)
3F=x 274
(2eY) 2o|N2 Y =Q1
=] Z = T J—I'X‘”
2 & chp.
Materials & Assignments A2/3/5%  chp.3/5/6
FRAUSHE & 1A |Portfolio analysis & Marketing Research
62 Topics & Class Format |[(BCG matrix/GE matrix/MIS/demand forecast)
AT} 28
(2e) | 202 L FQUH
= £33 s
Materials & Assignments A2/4% chp.4
Lol 2 1A |Customer-Driven Marketing Strategy
62 Topics & Class Format |(Segmentation/Targeting/Positioning Strategy)
57t 29¢
(=2Y)| 210 2 9 x=Q7]
v O_J.ﬂ = _'_.QJ'H“ A 674 chp.7
Materials & Assignments
o220l 2 A |Product Management
6 Topics & Class Format |(classification/product mix/product & service decision/package)
6 Xt 30
(82R2Y)| Ao/t U =91
- O_J.ﬂ = T.RJ'H“ A7 chp.8
Materials & Assignments
=20/l ¢ A |Brand Management
7 Topics & Class Format |(definition/brand equity/brand management strategy)
7=Xt 4
(28Y)| Aoz 2 =91
O_J.ﬂ = T oA A 87 chp.8
Materials & Assignments
FZoUE & 24 .
) Mid-term exam
79 Topics & Class Format
87Xt 5
(328)| Aoxtz L FQUA
Materials & Assignments
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2 28 New Product Development & PLC Strategy
Topics & Class Format |(strategic NPD process/adoption & diffusion process/PLC)

(£28)| 2AoN2 L FQUA

=k
Materials & Assignments 197 chp.9

F2AoNE » 4 |[IMC: Integrated Marketing Communication

78 |Topics & Class Format |(definition/IMC planning process)
105Xt 72
(22Y) 2o/ X2 U =QIA
ra g = 7Tl ‘” =
Materials & Assignments A110% chp.14
=29 « A |Promotion Mix Management
7¢ Topics & Class Format |(AD/SP/SP/PR/Direct Marketing)
IREPN g
(ERd)| ARtz ¢ FLUA
- = 2}
Materials & Assignments AI11/127%  chp.15/16/17
FRAUSJUHE ¥ P14 |Marketing Channel Management & Pricing
7 Topics & Class Format |(channel design/wholesaling/retailing/logistics/pricing methods)
123Xt 124
(3t2Y)| 2o R2 U =QIHA
Materials & Assignments A13/14/15% chp.10/11/12/13
o202 U A
TJQL.O_JLHO = 74 Service/Global/Cyber Marketing Management
79 Topics & Class Format
135Xt 3

1
(£28)| LoN2 L FQUA

hp.19
Materials & Assignments chp

zeAolg ¥ 7Y
72 Topics & Class Format
14Xt | 14
(S29)| 2otz L =LA

Materials & Assignments

Team Project Presentation

Report (Team®¥ PT )

2208 ¥ 74

) Team Project Presentation / Final exam
74 Topics & Class Format

(BRe)| 29Xz L FLItH

H
Materials & Assignments Report (Team'd PT )

ZQBUE L 24

(ZQAl) Topics & Class Format
Makeup 2oANE L F2A

Classes

Materials & Assignments
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ESB Code of Ethics

To promote the growth of ethically responsible women leaders at ESB through adherence to the
highest standards of academic integrity and overall ethical conduct, and to develop a sense of

individual responsibility to maintain such standards.

u Code of Ethics for Faculty: ESB faculty must teach students with good faith, maintain

transparency in grading, and faithfully conduct student counseling.

u Code of Ethics for Students: ESB student is expected to represent her academic product
honestly and fairly, and to respect the individual rights of others.

V. Special Accommodations

*  mis7Eol ojfotol Fofere o] R Fo| DT HmAol] MHe So) E4, 2o, HH L A B Bavteax|
ARt Q8% & 9on] RNE ARl it HEs Tt TofeHIXIUMEE St) XAwe & Uy

According to the University regulation #57, students with disabilities can request special accommodation related to
attendance, lectures, assignments, and/or tests by contacting the course professor at the beginning of semester. Based on the
nature of the students’ requests, students can receive support for such accommodations from the course professor and/or
from the Support Center for Students with Disabilities (SCSD).

* g2 =% HaId & Az
of this

* The contents syllabus are not final—they may be updated.
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